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Week 2 Discussion 2: Primary Vs. Secondary Data
Primary and secondary data can be used in different circumstances. Primary data is most useful when the researcher wants to collect information that specifically answers a research question and wants to control the research process (Aaker et al., 2015). Conversely, the researcher cannot control the research process when using secondary data since it is already collected by another researcher (Aaker et al., 2015). However, secondary data is more easily available compared to primary data which requires collection. Nonetheless, primary data is useful when the researcher wants accurate information on the current market events. On the other hand, secondary data may be outdated and inaccurate since it was collected for purposes other than the current research (Aaker et al., 2015). Still, secondary data can be used as a reference to validate primary data and is beneficial since less time and resources are utilized compared to primary research (Aaker et al., 2015). Nevertheless, primary data is beneficial since the researcher determines the type of data being collected. Yet, both primary and secondary data can provide sufficient information to answer the research questions. Moreover, both primary and secondary data contain the same information although it is acquired in different methods (Hair et al, 2014).
The different research designs can also be considered as primary or secondary based on whether their findings are mainly dependent on primary or secondary data. The main marketing research designs include descriptive, exploratory, and causal designs. While exploratory research is aimed at gaining an understanding of a specific aspect of the market that is often previously unknown to the researcher, descriptive research often involves finding more about a certain hypothesis or theory concerning a certain aspect of the market (Aaker et al., 2015). On the other hand, causal research is aimed at identifying the connection between two different phenomena in the market (Aaker et al., 2015). Descriptive and exploratory research designs both utilize primary and secondary data and can, therefore, be either secondary when sources such as databases and publications are used or primary when methods such as interviews or surveys are used. However, causal research is mostly primary since it depends on information obtained from experiments (Ali, 2012).
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